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More than € 5 17 billion in sales
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B|Braun USA

» 5,000 Employees
» Three Manufacturing Sites
» California (Irvine)
»Pennsylvania (Allentown)
» Texas (Carrollton)
» Four Divisions
»Aesculap Inc.
»B. Braun Medical Inc.
»B. Braun Interventional Systems (BIS)
» Central Admixture Pharmacy (CAPS)
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B. Braun USA’s Health Care Challenges

MEDICAL DEMDGRAPHICS
SUBSCRIBERS AND DEPENDENTS BY AGE BAND JAN14-DEC" 14
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Annual Health Care Spend in 2014 was $47 Million
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B. Braun’s Commitment to Wellness
Vision

To improve the lives of employees and their families by encouraging active
engagement in the management of their health.

Mission

We are committed to providing programs, resources and education to increase
awareness, enhance participation, and promote healthy lifestyle choices which
support the overall well-being of our employees and families.
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Wellnhess Initiatives and Activities

»Monthly Newsletter
»Wellness Incentive Awards Program (Quarterly)
»Screenings
»Healthy Start — Biometrics Screening
»Blood Pressure
»Thyroid
»Sleep Apnea
» Weight Management and Fitness Events
»>Fit for Life
» Step Out Day
»Walking Works
»Weight Watchers At Work
»Holiday Challenge
> Lifestyle Events
»Lunch n’ Learns — Elder Care, Retirement, Depression, etc.
» Annual Health Fairs (during Open Enrollment)
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Healthy Start — HRA/Biometric Screenings

» Provided through our On-Site Health Center Partner — Premise Health
» On-Line Health Risk Assessment (HRA)

» Biometric Screenings
» Most performed by our B. Well Centers at PA and CA
» Voucher Program for Non-Proximate employees
» Primary Care Physicians

» Incentives
» 2013 — Wellness Day (extra day off)

» 2014 — Wellness Day (new participants) and/or $260 annual reduction in Health Care Premium for
Plan Year 2015

» 2015 - $260 annual reduction in Health Care Premium for Plan Year 2016

B. Braun Melsungen AG | Page 12



B/ BRAUN

SHARING EXPERTISE

Healthy Start Participation

2013 Z014 Healthy Start

Participation Rates

Comparison period Reporting period
Participation Rates Number Percentage Mumber Percentage
Eligible 4. 450 100% Bl 100%
Completed 1. 746 39% 2,182 A46%
Started but not completed 22 0% 109 2%
Mot started 2. 682 50% 2,409 51%
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Healthy Start Results

2013 2014 Healthy Start

Wellness Score

Comparison period Reporting period The current wellness score is calculated
from participants” answers about lifestyle
Wellness Score Number Percentage NMumber Percentage behaviors, health status, biometric
measurements, laboratory test resulis, and
HRAs assessed 1,746 100% 2,182 100%% compliance with recommended preventive
screenings. These represent modifiable
Healthy 1,074 8% 390 18% risk factors. It is scored as follows:
Low Risk (8] 0% k== 45% Healthy- 90 to 100
Moderate nsk 590 34% 580 21% Low Risk- 80 to 80
High risk 142 8% 134 6% Moderate risk: 70 to 79
Unknown o 0% o 0%e High risk- less than 70
Average Wellness Score 81 a2
Median Wellness Score ao 83
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Future Opportunities for Creating Culture of Health

» Increased involvement from our B. Well Centers
» Stretching Programs
»Weight Management Programs
»Educational Programs

»Part-Time Wellness Coordinator
»Increase Wellness Programming Opportunities and Provide Consistency Across the Organization
» Improve Metrics to Measure Program Impact
» Coaching and Nutritional Counseling Opportunities

» Better Utilization of Medical Plan Vendor Programs
» Implementing Capital Blue Cross’ Every Move At Work Program in September.
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